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In 2020, we celebrated the 25th anniversary of SPRG. Looking back, in the 1990’s, the PR 
industry in Hong Kong was very much dominated by multinationals. I myself worked 
for two of the world's largest international PR agencies back then. I learnt from the 
experience that upholding high standards, professionalism and having a strong local 
network are vital to success in the communications industry. In 1995, when I founded 
SPRG, my aspiration was for it to be a PR consultancy that belongs to the local community 
and run by locals, while at the same time observes international standards and has a 
clear vision for the future. With intimate knowledge of local cultures and a regional 
network and abundant resources at its disposal, SPRG has developed from a small team 
of �ve members into one of the leading PR groups in the Asia Paci�c region, with 18 
o�ces in Beijing, Shanghai, Guangzhou, Taipei, Singapore, Kuala Lumpur and Sydney, 
employing 300 colleagues and serving more than 300 retainer clients. What’s more, for 
the last ten consecutive years, it has been named by PRWeek and PRovoke among the 
top 100 PR consultancies in the world. While the Group has steadily grown, its people-ori-
ented philosophy has never changed. It has strived to create a working environment 
founded on mutual trust that can enable team members to fully realise their strengths. 
This philosophy has also been extended to relationships with clients and partners.

Over the years, we have insisted on providing high-quality public relations services to 
our clients. This commitment to excellence has been recognised time and again, 
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winning for the Group more than 440 international and regional awards and recognitions 
since day one. Moreover, to this day SPRG is the only non-international PR group 
deemed worthy of the PRWeek Asia-Paci�c Network of the Year award. SPRG began life 
with �nancial communications at its heart, and has gradually developed into a leader 
of the IPO communications and investor relations sectors in Hong Kong, with a total of 
477 IPO communications campaigns completed by the end of 2020. We are proud to 
have been the choice consultancy for �rst listings in Hong Kong from such as Russia, 
Brazil, South Korea, Canada, Cambodia and the Mongolian People's Republic. It is also 
not di�cult to �nd among our clients ones making the top 10 in terms of most funds 
raised, most oversubscribed and most capital frozen in Hong Kong IPO history.

2020 was a year unprecedented for the world. The pandemic a�ected our work, 
entertainment and consumption habits, sending us very much overnight into a “new 
normal”. For the PR industry, no physical events and clients trimming PR budgets have 
undeniably put us under pressure. However, adapting to changes is our speciality. We 
immediately made adjustments and quickly adapted to new working models such as 
working from home and virtual meetings. We also suggested to clients that they 
consider alternative communication methods, including online campaigns to maintain 
rapport with stakeholders, during the pandemic.

At the beginning of the outbreak, I understood that colleagues would inevitably be 
anxious about the future, so in early February 2020, I decided, along with the management 
of all our o�ces, to send an email to all SPRG colleagues assuring them that the Group 
would not cut salaries or resort to redundancies due to the pandemic. Meanwhile, we 
encouraged colleagues to take the opportunity to consider how they could enhance 
their own e�ciency and that of their team. I sincerely believe talent is the most important 
asset of the company and that even when the operating environment has changed, as 
long as we have the best talent on board, it is only a matter of time for our business to 
get back on track. 

The value of a company is also measured by its contributions to the society, and the 
Group has been upholding its commitment to corporate citizenship, as it is one of the 
most important pillars of its corporate culture. In good times, we are pleased to give 
back to society, and in bad times, more so we must keep in our heart the underprivileged 
forced into even more dire circumstances. When the pandemic broke out, masks and 
disinfectants were challenging to acquire, particularly for the grassroots and the elderly. 
The Strategic CSR Network acted swiftly to raise donations in kind and cash from 
clients, colleagues and friends for purchasing various pandemic prevention and relief 
materials, including masks, alcohol/hand sanitiser, meal coupons and food, etc. Credit 
must also be given to colleagues who worked tirelessly to liaise, procure and package 
those necessities, which were then delivered via charitable organisations and 
colleagues themselves to those most a�ected by the pandemic, such as elderly living 
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alone, elderly couples, low-income families, chronically ill individuals and sanitation 
workers. By the end of 2020, the entire "Anti-COVID-19 Action" initiative had raised 
more than HK$570,000 worth of materials, bene�tting close to 8,000 people.

Even though 2020 was extremely challenging, we were very excited that the Group 
won 21 international and regional awards and recognitions during the year. They 
included the title of “Public Relations Agency of the Year in Asia, Australia and New 
Zealand” for the seventh consecutive year from the Stevie® International Business 
Awards. We also won 16 trophies for communications campaigns devised for clients, of 
which the "Colours by Europe" campaign bagged six alone. The campaign uses social 
media-based communication strategies to promote EU food and beverages to Chinese 
consumers, enabling EU food to gain a foothold in China, the world's largest market. 
The digital marketing consultancy established by SPRG in Singapore a few years ago 
also took home three awards for the digital communications campaign it designed for 
“Enabling Festival 2019”. The campaign, which entailed a three-day exhibition, raised public 
awareness of dementia, helpful to improving the lives of patients and caregivers.
 
The fact that the company has made it through a quarter of a century, marked by �nancial 
crisis, bursting of the dot-com bubble and the SARS epidemic, is proof of its core values 
and professionalism being able to stand the test of time. As a PR practitioner, and also 
teacher and advisor to various universities, I know I have much to do in passing on 
professional knowledge, ethics, business philosophy and corporate culture to future 
generations. As for the Group, while holding on the principles of innovation and 
enriching its legacy, its long term goal is to see SPRG become a sustainable brand. We 
will therefore put more resources into developing technologies and exploring new 
aspects of service to drive business development. On bolstering talent development, 
we will strive to upgrade the skills of colleagues so that they can fully meet the demand 
for more diverse, precise and responsive PR services in the future. We will also continue 
to review our corporate structure and strengthen cost controls to maintain competitiveness.

Finally, I would like to express my heartfelt gratitude to all colleagues, and our clients 
and partners. It has been your dedication and support that have seen SPRG through all 
the social and economic ups and downs over the past 25 years. I am looking forward to 
continuing to work with you to create and attain more brilliant milestones together!

2020 21

Stevie®

16

Enabling Festival 2019」

25
!

CHAIRMAN’S WORDS

1
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Richard Tsang
Chairman
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OFFICE HIGHLIGHTS



Despite the challenges presented to us by the COVID-19 pandemic, 
commanding us to take different measures including working 
from home, we have insisted on putting our clients first and, as a 
team priding excellence and working as one, we have continued to 
offer quality services to clients 

Strategic Financial Relations Limited

SEAMLESS

  DEVOTION

Promoting excellence and giving top priority to 
clients is in our genes. Aside from striving for the 
best for clients, it also involves helping clients 
prepare for the worst

Strategic Financial Relations (China) Limited

5 



We have garnered over 50 regional and global awards and 
industry honours for the agency and also client projects. Such 
accolades testify to the exemplary efforts of the team, as well as the 
remarkable outcomes of the projects involved. We could not have 
made it without the support from our long-term clients

50

Strategic Communications Consultants Limited

DEDICATION

SPRG was founded on the aspiration to become the best PR 
agency and has been with resolve moving towards this goal. 
It has also been our hope to give back to society with our 
professional expertise, serving as an example to our peers 
and helping ultimately the blooming of a “virtuous circle”

Taiwan Strategic Communications Consultants Limited

COURAGEOUS
AsiaNet has no fears. We regard changes and 
difficulties as opportunities for us to rise to the 
next level

AsiaNet Communications Limited

ADAPTION
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As we look to the future, we will continue to innovate and 
grow, finding new and creative ways to meet challenges, 
and work with our clients and partners with unity, passion 
and dedication as our driving ethos

Beijing Strategic Communications Consultants Limited

Here at SPRG Shanghai, we have a cohesive team founded 
on mutual trust, support and collaboration. We devise 
strategic, integrated communication efforts to help clients 
tackle challenges to their brand and/or reputation. We tell 
stories with compelling content to promote brands, and 
engage and build relationship with stakeholders

Shanghai Strategic Consulting Company Limited

RESILIENT
As a people-oriented company, we grow together with our 
clients and colleagues. To realise our full potential, we are 
constantly equipping ourselves, striving for improvement 
and have never stopped innovating 

Guangzhou Strategic Public Relations Limited
  

TRUST 

UNITY 
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A key area of development for us is to help clients sustain a strong business, while 
at the same time bring positive impacts to the society. We believe philanthropy is 
not the only way to help improve people’s lives, for running a business with a posi-
tive mind-set can also change the world for the better

Singapore Strategic Public Relations Pte Limited 

CONNECTION

Having and nurturing a team that embraces diversity and can work 
hard together harmoniously is crucial. In the 12 years since the 
company was founded, we have worked hard to build a positive 
culture that emphasises self-motivation and also provide 
opportunities to all team members, regardless of their seniority or 
their positions in the company, to thrive and let their talents shine 

12

Malaysia Strategic Public Relations Sdn Bhd

TRENDSETTER

Embracing cultural diversity and welcoming talent 
across boundaries are our competitive edges

Strategic DigitaLab Pte Limited

DIVERSITY
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THE STORY OF SPRG



Laying the Foundation 
1995-1999

1995
Establishes Strategic Financial Relations in Hong Kong

1998
Sets up Strategic Financial Relations (China)

( )
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2000-2008
2000
Forms JV in Beijing (becomes wholly-owned o�ce in 2015)

( 2015 )

2001
Opens representative o�ce in Shanghai (becomes wholly-owned 
o�ce in 2009)

( 2009 )

2003
Achieves national coverage after setting up Guangzhou o�ce 

2004
Adds marketing arm to create full-service PR group in Hong Kong

2005
Acquires Taipei agency and opens Singapore o�ce

2007
Joins PROI Worldwide

2008
Opening of Kuala Lumpur o�ce. SPRG becomes �rst Chinese-owned 
PR network in Asia

Rapid Expansion 
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2009-2014

2009
Receives PRovoke’s Hong Kong Consultancy of the 
Year award

PRovoke

2010
Wins Asia Paci�c Network of the Year award from 
Campaign, the only non-international PR network 
recipient

Campaign

Is named PR Agency in Hong Kong by Marketing
Marketing

Earns “Local Hero” title from Marketing (Five-time 
recipient: 2010-2013 & 2016) 

Marketing ( 2010 2013
2016 )

Is named global top 100 PR agency by PRovoke for the 
�rst time – continues to be on top-100 list to this day

PRovoke 100
100

2011
Winner of PRovoke's Asia Paci�c Financial Consultancy 
of the Year award

PRovoke

2013
Receives Public Relations Agency of the Year in Asia 
(China, Japan and Korea) award from Stevie IBA 
(Begins 7-year win streak)

Stevie IB

2014
Is named Public Relations Agency of the Year in Asia, 
Australia and New Zealand by Stevie IBA beginning of 
7-year title, and counting

Stevie IBA

Reaping the Rewards 
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Broadening Our Horizons 
2015-2020

2015
Creates Strategic CSR Network, the only NGO founded and fully 
supported by a PR agency

Completes 300th IPO campaign
300

2016
Acquires AsiaNet in Hong Kong – specialist in public a�airs, 
government relations and lobbying

Brings two �nancial arms under one roof with relocation to 20,000 
sq. ft. o�ce 

20,000

Richard is elected PROI Worldwide Global Chairman – the �rst and 
only Asian Chair
Richard

Is listed among top global 100 PR consultancies by PRWeek for the 
�rst time – continues to be top-100 ranked to this day

PRWeek 100
100

2017
Sets up digital marketing agency, Strategic DigitaLab, in Singapore

Strategic DigitaLab

2019
Acquires 20% stake in Financial & Corporate Relations in Sydney 

Financial & Corporate Relations 20%

2020
Celebrates 25th anniversary

25

Sets up JV, Montieth SPRG, in Hong Kong

15





Broadening Our Horizons 
2015-2020
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An Award Winning PR Agency        

Since establishment, SPRG has received 440 awards and recognitions in the 
client campaign and agency categories, including “Network/Agency of the Year” 
titles from PRovoke, Campaign/PRWeek, Marketing magazine, The Stevie® and 
Communication Director. 

440
PRovoke Campaign/PRWeek Marketing magazine Stevie® Communication 
Director /





25TH
ANNIVERSARY
CELEBRATION

The winner of SPRG 25th Anniversary Logo Design Contest goes to our Hong Kong colleague Summer Chan.
The SPRG 25th anniversary logo perfectly captures the make-up of the Group, an amalgam of strength, innovation and close 
partnerships among colleagues, clients and stakeholders. These same constituents have enabled SPRG to deliver 
exceptional services, facilitate the advancement of the PR industry and expedite the Group’s transformation into a regional 
force.

On the �rst working day of 2020, colleagues received 
some surprises such as new name cards and celebratory 
chocolate coins to kick o� SPRG’s 25th anniversary 
celebration.

2020

1 2 3 4

5 6 7 8

9 10 11 12

13 14 15 16

17 18

Though we could not gather in Hong Kong like 
before to celebrate the founding of the Group, 
we were able to connect all SPRGers in di�erent 
o�ces in di�erent ways, and together we 
celebrated the 25th anniversary of SPRG.

21 



1 July is the birthday of SPRG. As part of celebrations, 57 colleagues from di�erent APAC regional 
o�ces met online to o�er their well wishes.

7 1 57

Established in 2000, this year marks the 20th anniversary of the SPRG 
Beijing o�ce. Apart from the usual celebration party, the Beijing 
o�ce also erected a plastic brick wall for colleagues to unleash 
their creativity.

2000 20

To create an online gathering place for colleagues to soak in the 
joy and excitement of SPRG’s 25th anniversary, the Group 
launched a dedicated webpage, replete with photos and videos of 
di�erent celebration activities. 

25

SPRG 25 Photo Contest featuring a di�erent theme each month was organised 
for colleagues to participate and win great prizes. 

SPRG 25
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Richard has been named President by Enterprise Asia, a leading non-governmental organisation which 
pursues the creation of an Asia that is rich in entrepreneurship that will serve as engine for sustainable and 
progressive economic and social development within a world of economic equality.

Richard

To remain connected closely with target audiances during the ongoing pandemic, SPRG 
launched a new podcast programme, SPRG Chatroom, which serves as an excellent platform to 
discuss the latest trends with elites from di�erent industries and locations. In the �rst episode, 
we featured our colleague Arthur, Senior Director Global Strategy/Digital of SPRG Beijing, as guest 
speaker who spoke about the trends that emerged from the highly popular Double Eleven 
Shopping Festival, as well as the development of China’s e-commerce landscape, pre- and 
post-pandemic.

SPRG

/ Arthur

SPRG organised webinars during the year that featured Dr. Carlye Tsui, CEO of The Hong Kong 
Institute of Directors who spoke about the subject of “How Do Awards and Recognition 
Enhance Corporate Reputation?” and two colleagues from AsiaNet who shared their thoughts 
about the “2020 Legco Election’s Impacts on Our Livelihood and Business”.  

? 2020

WEBINAR

SPRG CHATROOM SPRG 

NEW APPOINTMENT 

SPRG & RTCL SCHOLARSHIP
SPRG RTCL

Four students from the School of Journalism and Communication of CUHK received SPRG & RTCL Scholarships this year. 

2020 SPRG RTCL

GROUP NEWS 
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NEW HIRES 

SPRG welcomes three senior hirings this year, all of 
whom bring diversi�ed knowledge and expertise.

Kuala Lumpur o�ce has launched COMM-UNITY by The Last Straw, a communi-
ty-driven content hub for people, businesses and social causes to get together and 
support each other during the Movement Control Order and beyond.

COMM-UNITY, which was derived from the words ‘communication’ and ‘unity’, is a 
free digital media platform that aims to unite people by fostering a strong community 
spirit during this challenging period. The platform is a subsite hosted on SPRG’s 
Kuala Lumpur o�ce sustainability news portal The Last Straw.

COMM-UNITY by The Last Straw
COMM-UNITY

COMM-UNITY The Last Straw

COMM-UNITY

K C Chan BBS  BBS
Chief Strategist 
AsiaNet  

Agnes Das 
Digital Strategist 
Strategic DigitaLab

Theresa Lam 
Associate Director 
Kuala Lumpur o�ce 

SPRG Pictures is the in-house video production team of SPRG’s Singapore o�ce that comprises 
directors, editors, animators and cinematographers. Aside from conceptualising and producing 
video content for clients, it also creates original materials which serve as its intellectual property, 
employed in various ways such as for football website Football Siao and for on-demand 
broadcast channels, notably Singtel TV Go. In 2020, SPRG Pictures produced more than 100 
videos. 

SPRG Pictures

Football Siao Singtel TV GO 2020 SPRG 
Pictures 100

SPRG PICTURES 
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We Care • We Connect • We Contribute

Strategic CSR Network Limited (”SCSR”) was set up by SPRG in late 2014 and is 
fully funded and supported by SPRG. SCSR is a registered non-governmental 
organisation and a tax-exempt charity under Section 88 of the Inland Revenue 
Ordinance. In 2017, it became an agency member of The Hong Kong Council of 
Social Service.

SCSR is a one-stop platform dedicated to serving underprivileged communities 
in Hong Kong.  Leveraging SPRG’s business and social networks and drawing on 
its experience in devising and partaking in charitable and voluntary works, SCSR 
connects and brings together di�erent parties, including corporations, NGOs, 
charities and volunteers to help those in need.  It also welcomes donation of 
reusable products to help save resources.

2014 (
)

88 2017

      

STRATEGIC
CSR NETWORK

HK$1,228,902.3

199

Donations received valued at

11,567
Bene�ciaries

32
Partners

48
Community events

Volunteers on aggregate 

459.25
Service hours

Achievements

Corporate donors 9
Individual donors 51

2020
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Kwun Tong Methodist
Social Service

Kwun Tong Methodist Social Service
Agape Community Care Centre

Kwun Tong Methodist Social Service
Grassroots Family Support Station

ELCHK, Ma On Shan District
Elderly Community Centre

ELCHK Tai Wo 
Integrated Youth Service Centre

The Mong Kok
Kai Fong Association Limited

Chan Hing Social Service Centre

ELCHK, Radiance Hub
Hong Kong Christian Service 

Bliss District Elderly Community Centre

The Salvation Army
Tai Po Multi-service Centre

for Senior Citizens

The Salvation Army
Integrated Service for

Street Sleepers

Hong Kong Federation
of the Blind

SAHK East Kowloon
Parents' Resource Centre

SAHK Shek Wai Kok
Parents' Resource Centre

Asbury Methodist Social Service

The Neighbourhood Advice-Action Council
Shamshuipo District 

Elderly Community Centre

Methodist Epworth Village
Community Centre, Social Welfare

 

Corporate Donors  

Community Partners  

Volunteer Partners  

Social Service Group, HKUSU

Caritas Mutual Aid Centre 
For Single Parent Families

ELCHK,Login ClubFor New Arrivals
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75%
ETHYL

ALCOHOL

75%
ETHYL

ALCOHOL
MEAL

COUPON

$40
RICERICE

CEREAL

Vi
ta

m
in

 C

SUPPLEMENT

541 packs
Supplement 

928 bottles
Cooking Oil 

793 packs
Cereal 

540 packs
Biscuits 

632 kg
Rice

3,386 packs
Pasta/noodles

3,504 cans
Canned Food 

33,609 pcs
Mask

185 L
Alcohol/hand sanitiser

/

6,296 pcs
Meal voucher 

Anti-COVID-19 ActionBeneficiaries 

In the wake of COVID-19 in 2020, a critical shortage of supplies and loss of income 
among members of the community has ensued. SCSR subsequently launched 
Anti-COVID-19 Action, and called for help from the community. We gratefully 
received assistance and monetary support from clients, colleagues and friends.

2020

Total Donation Value  HK$570,000+
No. of Donation Event 35
Bene�ciaries 7,950
Donated Items :

Physically/Mentally Challenged 
Children and Young People  
Elderly  
Family and Community 
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CLIENT SNAPSHOTS



1 2

4
6

7
8

5

3

1  The Second Master Insight Finance Forum  |
2  S. T. Yau High School Science Award (Asia) ( ) |
3  Enjoy! It’s from Europe food festival  |  
4  One little thing to save the ocean  | Discovery
5  Media video conference on 2020-21 Tax Policy and Budget Proposals 2020 21  | 
6  HKIRA 6th IR Awards conference and presentation ceremony  |
7  Website development campaign for Breast Cancer Journey Website  | Roche
8  2020 KOL cooperation campaign 2020  | 

Master Insight 
Hong Kong Academy of Sciences 

HKICPA 
HKIRA 

3DG Jewellery 

CHAFEA 

Existing Clients and Partners 

We are grateful for the support and trust of our existing clients and partners in this 
di�cult period. We are certain that, when the harsh times are behind us, together we 
shall see a brilliant future.
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7

21 3

5 6

1  2020 Review and 2021 Outlook of Mainland China and Hong Kong IPO Markets webcast media conference 
IPO 2020 2021  |

2  Online survey on “fruits intake and physical energy performance” media conference  | Zespri
3  Announcement of holistic recovery programme  |  
4  FELLINI 100  | 
5  IMFINZI O2O patient event  | AstraZeneca
6  eMPF Platform stakeholders engagement exercise  |
7  Sustain The Arts (stART) Fund Sustain The Arts (stART)  | 
 
 

Radisson Hotel Group 

Deloitte China 

Singapore National Arts Council 

The Hong Kong International Film Festival Society 

The Mandatory Provident Fund Schemes Authority 

4
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1 2 3

 

4

5

6

7

1  Launch ceremony for Hong Kong’s �rst electric mini-bus self-developed by China Dynamics
 |

2  Production of two television series for Jia Le Channel  |
 
3  BC Blueberry H5 interactive game HTML  |  
4  COVID-19 online forum 2019  | 
5  Media brie�ng for Tradelink’s partnership with Ping An OneConnect Bank  | 

6  Media tour for the opening of Kidsland's innovative trendy and collectible toy platform “kkplus” 
kkplus  | 

7  House journal of COVID-19  | 
 

China Dynamics 

SPRG’s production 

Tradelink 

Kidsland 
GE Healthcare GE 

BC Blueberry Council BC 

Hong Kong Academy of Sciences 

Kidsland 
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1 2

3 4

5 6 7

1  18th China International Motorcycle Trade Exhibition 18  |
2  “Export with Google” Content Hub Campaign  | 
3  Global virtual media conference for the launching of latest footwear technology XETIC XETIC  | PUMA
4  “Standing with You with Love. China, Let’s Fight This!” short video  | 
5  STRAND 50 media tour STRAND 50  | 
6  Launching of new TV series Taiwan Revealed  | Discovery
7  Launching of upgraded air fryer Actifry Actifry |
8  Corporate Governance in Times of Uncertainty cum "Best Corporate Governance Awards 2020" call for entries media conference 

2020  |  
 

Piaggio 

Google 

Hebrew University of Jerusalem 
Sunlight REIT 

T-fal 

8

HKICPA 
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2

3

4

5 6

7 8

1  Vespa Night 2020 Vespa 2020 | Vespa
2  Singapore Art Week 2021 2021|
 
3  16th Beijing International Automotive Exhibition 

16  | 

Singapore National Arts Council 

Lamborghini 

Award Nomination and Content / Entry Copywriting

4  Lee & Man Paper  / Suga International   
5  VPower Group 
6  Champion REIT   
7  Regina Miracle   
8  Mainland Headwear  
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1

2 3

4 5 6

7 8

Results Announcement 
1  Xinyi Group —

Xinyi Glass, Xinyi Solar & Xinyi Energy 
 — 

2  Xtep 
3  CITIC Telecom 
4  Fortune REIT 
5  Redsun Properties 
6  AAC Technologies 
7  Man Wah 
8  Analogue 
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12 13

14 15 16

18 1917

AGM/EGM 
1  Techtronic 
2  Hop Hing Group 
3  Spring REIT 
4  Mongolian Mining Corporation
5  Hope�uent 
6  Intron Technology 
7  China Gas 
8  Shirble 
9  Sino Biopharmaceutical 

Stock Commentator Gathering 
18  IH Retail 
19  K. Wah International 

10  Huijing Holdings 
11  Miricor 
12  Lenovo Group 
13  Singamas 
14  China Youzan 
15  Tai Hing Group 
16  Asiaray 
17  IGG
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1

42

3

5

1  “Building a Self-Su�cient Future” exhibition 
 | Embrace Autism  

2 Mr Sing Wang’s “Popular Public Private Partnership” initiative for 
“Lantau Tomorrow Vision” media conference 

 | 
  

3  China Electric Vehicle Challenge  |

  

4  Brand awareness digital marketing campaign  |
 

5  China Car Performance Challenge  |

Hong Kong My Home 

China Automotive Technology and Research Center Co., Ltd 

China Automotive Technology and Research Center Co., Ltd 

Hong Leong Finance 

New Clients

We cherish the trust from our new clients even more during 
challenging times, and we sincerely hope this would mark the 
�rst chapter of our long-lasting cooperative relationship.
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1

2

3

1 128 WATERLOO Naming media conference 128 WATERLOO  | 128 WATERLOO

2  Public awareness campaign to highlight the bene�ts of in�uenza vaccine injection 
 |  

3  Charity luncheon with Jim Rogers  | 

4  Website design and development campaign  |

5  Results announcement  | 

6  Signing ceremony  | 

7  Novoheart's new o�ce and lab opening ceremony 

AE Majoris Group 

Far East Consortium 

Lion City Sailor Football Club 

Activation Group 

Novoheart 

TTY Biopharma 

4 5 6

7
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1  Launching of new restaurant Roberto's 1020 Osteria Roberto’s 1020 Osteria PETRA Cucina

2  Launching of the �rst COVID-19 biosensor test system based on ultra-high sensitivity biomedical detection technology 
 | 

3  Post-US Election media brie�ng  |  

4  Creative Economy 2021 Forum: The Creative, Arts and Culture Industries Reimagined 2021  | MyCreative Ventures

5  “Positive Vibes and All Things Nice” media drop  |  

6  Snapchat Wechat o�cial account creation and operation  | Snapchat

7  Cross-border E-commerce Ecological Summit  |  

8  PETRA KASIH launch in Kota Kinabalu PETRA KASIH

9  KHANSA’S Adventure Trail Web App development campaign Khansa’s Adventure Trail  |

10  2020 World Hepatitis Day - Finding the missing millions 2020  -  |  

11  Website development for Hyundai & Kia - SGInnovate Accelerator Programme  | SGInnovate 

12  Media relations and investor relations services   | 

8 9

10 11

PETRA Group PETRA  

Wildlife Reserves Singapore 

Taiwan Liver Research Foundation 

Ping An Good Doctor 

EFG Asset Management 

dōTERRA Malaysia dōTERRA

Payoneer 

Spirox & Molsentech 

12
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10 11

12

13

14

1     Central China New Life (HKEX: 9983)
2     Redsun Services  (HKEX: 1971) 
3     Huijing Holdings  (HKEX: 9968) 
4     Cirtek  (HKEX: 1433) 
5     uCloudlink (NASDAQ: UCL)
6     Kwan Yong (HKEX: 9998) 
7     JiaChen (HKEX: 1937) 
8     Canggang Railway   (HKEX: 2169)
9     Skymission Group (HKEX: 1429) 
10  Sunlight Technology  (HKEX: 1950) 
11  Q P Group (HKEX: 1412) 
12  Evergrande Property Services  (HKEX: 6666) 
13  Vesync (HKEX: 2148)
14  Tycoon  (HKEX: 3390) 

IPO Communications 

SPRG completed 18 new listings in 2020, many of which 
involved the adoption of an innovative online-o�ine 
model. 
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MEMBER COMPANIES 

ASSOCIATE COMPANY 

JV COMPANY 

Headquarters :
24/F, Admiralty Centre I,18 Harcourt Road, Hong Kong  

18 24
Tel : (852) 2527 0490         Fax : (852) 2114 4948          
Website : www.sprg.asia

CONTACT US  

Strategic Public Relations Group

Richard Tsang , Chairman
Eveline Wan , Executive Director  

HONG KONG  

 

Beijing Strategic Communications Consultants Limited

Cindy Qin , General Manager

BEIJING 

Shanghai Strategic Consulting Company Limited

Shufen Tan , General Manager

SHANGHAI 

Financial & Corporate Relations Pty Limited
Anthony Tregoning, Chairman

SYDNEY 

Montieth SPRG Communications Consultants Limited

Leslie Fung , Director

HONG KONG  

Guangzhou Strategic Public Relations Limited

Eveline Wan , General Manager

GUANGZHOU 

Taiwan Strategic Communications Consultants Limited

Nancy Huang , General Manager

TAIPEI 

Singapore Strategic Public Relations Pte Limited  

Edwin Yeo , General Manager

SINGAPORE 

Strategic DigitaLab Pte Limited
Pauline Yoong  , General Manager

Malaysia Strategic Public Relations Sdn Bhd

Stefanie Braukmann, General Manager

KUALA LUMPUR 

Strategic Financial Relations Limited

Esther Chan , Managing Director
Iris Lee , Managing Director

Strategic Financial Relations (China) Limited
( )

Anita Cheung , Managing Director  

Strategic Communications Consultants Limited

Vivian Fok , Managing Director

Strategic CSR Network Limited

Eveline Wan , 
Honourary General Secretary

AsiaNet Communications Limited

Heidi Cheng , Managing Director
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